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AT A GLANCE
This year, with the help of our 
members, supporters and partners:

49% of SEUK members are extremely 
or very likely to recommend membership 
to another social enterprise.

95 Mentions of social economy in 
mainstream party manifestos. SEUK spent £447,406 buying 

from social enterprise suppliers.

348 Media articles 
referencing our work.

Launched the inaugural 

SOCIAL SATURDAY
 which was endorsed by the Prime Minister  
 and received widespread media coverage.

PROFITABLE year again, 
and further reduced grant reliance.

239 Parliamentary 
candidates signed the
Social Economy Alliance Charter.

Membership has increased 

by 168 to 829 members.
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A NOTE FROM OUR 
CHIEF EXECUTIVE 
& CHAIR
We are delighted to present our second social impact 
report. Like all social enterprises, we work hard to 
make a difference. We want to be transparent and open 
both in the way we operate and the way we report. 
This publication is part of that continuing effort. 

The report aims to make clear our achievements 
as a membership body and in aspiring to lead a 
wider social enterprise movement. We are also 
honest and straightforward about where progress 
can be made and where we haven’t got things 
right. In this report a year ago, we identified areas 
and recommendations for improvement. Here, we 
report back on development against those areas 
as we continue to try and learn and improve.

Over the last three years, powered by our members, 
the team here at SEUK has increasingly focused on 
building favourable markets and environments for 
social enterprises and for the creation of social value. 

This is based on the simple premise that if 
more people buy from social enterprises, the 
greater the good they will be able to do. 

SEUK’s strategy for the next three 
years reflects this approach:

 Members remain at the heart of everything we do – and 
alongside our core policy, communications, research and 
events, we use campaigns like Buy Social, legislation 
such as the Social Value Act, and initiatives like Social 
Enterprise Places to open up market opportunities, 
raise awareness, challenge local commissioning 
models, and create an environment in which all social 
enterprises can thrive. Despite the ongoing tough trading 
environment the movement still maintains the energy 
and motivation to grow and develop. Alongside its 
members, SEUK continues to pioneer new approaches, 
open new market opportunities and lead at the forefront 
of developing new and innovative partnerships.   

At SEUK and across the broader social enterprise 
movement, we have much work to do to deliver 
this vision. We welcome a continuing dialogue 
with you about this report, our work and how we 
can do better together. To send feedback directly, 
please email impact@socialenterprise.org.uk.

We look forward to continuing on the journey, 
demonstrating how social enterprise can 
help deliver a fairer, more equal society with 
you, our members, right at the heart.

Peter Holbrook  CBE

Claire Dove OBE DL

Building 
markets for 
members + 
movement



OUR MEMBERS

Our members are at the heart 
of everything SEUK does



Last year, we set ourselves 
some areas to improve in

 – Goal: Increase the response rate 
to the membership survey by at 
least 10% of all members 

Response: We achieved this goal, with 83 
responses to this year’s annual survey. 

 – Goal: Review its member offers 
and promotion of those offers

Response: We have more actively promoted 
specific member benefits via all communications. 
The review of our membership offer is an ongoing 
process, and we need to continue development to 
ensure they work for members at different stages.

 – Goal: Be clearer on its role in business 
support in all its communications activity 

Response: We have highlighted SEUK’s 
brokerage role within our communications and 
have signposted and referred business support 
requests to appropriate organisations such 
as Inspire2Enterprise, UnLtd, and the School 
for Social Entrepreneurs (all members). 

 –  Goal: Increase the number of networking 
events and opportunities for members                

Response: We have significantly increased 
our networking events via  our Social 
Enterprise Places scheme: this has allowed 
us to run localised networking events for 
members around the country (from Cornwall 
to Sunderland). We have also started to create 
and facilitate more communities of interest 
groups, both by type (e.g. our launched 
spin-out network) and by function (eg. our 
marketing network). But we have more to do.

GOALS AND ACHIEVEMENTS

WHY DID YOU JOIN 
SOCIAL ENTERPRISE UK?

84%

75%

60%

55%

51%

29%

16%

15%

HOW WOULD YOU RATE OUR 
OVERALL PERFORMANCE IN THE 
FOLLOWING AREAS (SCALE 1-5)

To be part of the 
social enterprise 
community

Supporting the social 
enterprise movement

Business opportunities 
(information, 
connections, referrals)

Media coverage

Marketing 
opportunities for 
your business

Influence 
government policy

Networking 
opportunities

Member discounts 
and offers

HOW WELL HAS SOCIAL 
ENTERPRISE UK MET THESE 
EXPECTATIONS OVERALL 

Social Value (Social Value 
Act, information, policy)

Buy Social Directory 
(campaigning, websites, 
Buy Social Directory etc)

Social Enterprise Places 
(raising awareness, town 
drives, local support)

WHAT DO YOU FIND MOST VALUABLE 
ABOUT SOCIAL ENTERPRISE UK?

49% Policy work 
(Social Economy Alliance, 
Social Value Act, etc.)

31% Campaigns (Buy 
Social, Social 
Apprentice etc.)

35% Events and 
networking 
opportunities

10% Marketing and 
communications 
support

15% Business 
opportunities

5% Member offers

66% Keeping up-to-date 
on sector news

Membership 
SEUK represents a wide range of organisations across 
the social enterprise sector, and this membership has 
increased substantially again in 2014-15. As of March 
31st 2015, our membership has grown to 829 (up from 
661 at the same point last year). These members are 
spread over more than 350 cities and towns in the UK.

In keeping with previous years the most popular 
areas of business for our members included business 
services, health & social care, and education & training. 

A major factor in measuring our success is 
how our members think we’re doing. 

We once again undertook our Annual Membership 
Survey to gather feedback on our performance and 
inform areas for improvement. We have committed to 
continuing this practice to set a benchmark for our work 
and to create a better experience for our members.

3.98

4.08

2.88

3.18

3.43 3.64

3.90

3.10

3.51

3.51

2.30

2.41

1.93

Social Economy 
Alliance (policy, 
campaigning, events)

Membership

SEUK will act to 
improve in the following 
ways in 2015–16:

 – Increase the 
response rate of 
the Annual Member 
Survey to at least 15% 

 – Increase 
development of 
geographical, 
sector and function 
member networks

 – Map and track all 
non-London work 
and report against 
this next year

PLEDGES

Scoring average of the 83 respondents, on a scale of 1-5.



PROJECTS & 

PROGRAMMES: 

Supporting members 
and the movement 



Business support
SEUK has also continued to work with Deloitte on the 
Social Innovation Pioneers programme. This worked with 
12 high performing social enterprises in the past year, 
with SEUK providing the evaluation of the programme 
and running an event with a number of Pioneer Alumni 
in March 2015. SEUK has also delivered a number of 
webinars for members in collaboration with RBS on topics 
including procurement and setting up social enterprise. 

SEUK has also supported the EY Foundation’s Accelerate 
programme to work with social enterprises as well as 
delivering training for PwC’s Social Entrepreneurs Club 
members. In addition SEUK is a strategic partner to 
Business in the Community’s Arc programme, helping 
promote and assess applications for the initiative

Access to 
finance
SEUK is a delivery partner on the Big Potential 
programme funded by the Big Lottery Fund. This is a 
multi-year programme with the aim of improving the 
sustainability, capacity and scale of VCSE organisations 
through investigating and becoming ready to take on 
social investment. To date SEUK has directly assisted 
more than 50 charities and social enterprises seeking 
to secure support via the programme, and delivered 
awareness and information events to hundreds more 
in Plymouth, Salford, Cambridge, Ipswich and London. 
The Big Potential programme is administered by the 
Social Investment Business in partnership with Locality, 
Charity Bank, SEUK and the University of Northampton.

SEUK has also been a partner to Centrica’s Ignite 
programme, promoting the £10m investment fund 
across our networks in the past year and seeing 
a number of awards go to SEUK members. SEUK 
also supported Santander’s Social Enterprise 
Development Awards (SEDA), promoting the Awards 
to members and being part of the judging panel. 

Connected to this work, SEUK also produced 
the Social Investment Explained guide for the 
Big Lottery Fund to help frontline organisations 
navigate and access the finance they need. 

Health 
programmes
Around a third of SEUK members operate in 
health and social care, and SEUK continues to 
work to improve the operating and commissioning 
environment for social enterprises. 

SEUK delivers support through two main 
programmes operating in local areas across 
the UK. These two programmes are:

- Delivering Social Value in Health, supported by 
the Department of Health: delivered in partnership 
with the Institute for Voluntary Action and Research 
(IVAR), this programme works in 12 local areas over 
three years to embed social value in commissioning and 
involve the local social sector in the commissioning and 
procurement process more fully. The programme also 
brings participants together to share learning and build 
good practice. In this year, the programme has worked 
in Haringey, Leeds, North Tyneside, and Reading.

- Building Health Partnerships, supported by NHS 
England: also in partnership with IVAR, this programme 
works to build local relationships and partnership across 
healthcare commissioners and providers. This increases 
engagement with the local charity and social enterprise 
sector, creates strong relationships through action, 
and improves health outcomes locally. In this year, the 
programme worked in six locations: Birmingham, Bexley, 
Bolton, Hull, Nottingham and South Gloucestershire. 

In the last five years, SEUK has worked directly with over 
500 senior decision-makers in more than 30 local areas 
to improve healthcare commissioning and provision.

2014/15 has been a busy year for SEUK’s work with 
corporate and public sector partners, creating a number 
of exciting developments and forging opportunities 
for members through Buy Social, social value, business 
support, access to finance and health programmes. 

Buy Social
In terms of opening up corporate supply chains, SEUK 
continues to support Wates Group’s Social Enterprise 
Brokerage programme. In the financial year Wates traded 
£500,000 with 40 social enterprises working on 50% of 
their construction sites. SEUK have also run “Seeing is 
Believing” tours for Wates and their clients introducing 
them to members operating in the housing sector. 

In November 2014 SEUK also began a new three-year 
agreement with Johnson & Johnson to support their 
“Social Impact through Procurement” programme, which 
aims to spend £15m with social enterprises by 2020. 

SEUK have also been promoting the “We Buy Social” 
accreditation to corporates looking to work with social 
enterprises, awarding this to Telereal Trillium in March 
2015. In October 2014 SEUK ran a Buyer’s Fair for 
Telefonica/O2 bringing together buyers from across O2’s 
supply chain with a variety of relevant social enterprises. 

Social Value
SEUK has once again worked with a number of private 
sector partners to support our work around social 
value. In June 2014 in partnership with Wates, PwC, 
CIH and Orbit Group SEUK launched Communities 
Count: The four steps to unlocking social value, the 
most in-depth piece of research to date into how 
social value is being delivered by local authorities 
and housing associations and one that was widely 
cited in Lord Young’s subsequent review of the Act. 

In partnership with Interserve we ran our Social 
Value Summit again in February 2015, as well as 
working closely with them on the development of their 
social value mapping tool. The Summit continued 
to push the social value agenda further, and to 
share, debate and disseminate good practice with 
representatives from across different political parties, 
different sectors and different parts of the country.

SEUK also delivered the second year of its Delivering 
Social Value in Health programme, supported 
by the Department of Health, which works with 
local authorities and healthcare commissioners 
across the country (see Health Programmes).



Social 
Enterprise 
Places
Social Enterprise Places are areas where social enterprise 
activity is thriving. From quarters, towns, cities and 
zones, areas around the UK are declaring themselves as 
social enterprise places committed to investing in the 
sector. SEUK, supported by Santander, is recognising 
these hotspots of social enterprise activity by awarding 
them with the Social Enterprise Place badge, celebrating 
their achievements and supporting them to grow. 

Registered Social Enterprise Places have been 
supported to reach out to and involve local councils, 
businesses, charities, consumers and budding social 
entrepreneurs, bringing them together to grow their 
social enterprise communities. The programme aims 
to promote, raise awareness, and build the markets 
for social enterprise at a local and national level.

12 accredited Social Enterprise Places in the UK: Alston 
Moor, Bristol, Cornwall & Isles of Scilly, Croydon, Digbeth, 
Gateshead, Gwynedd, Oxfordshire, Plymouth, Salford, 
Sunderland, and Conwy. As of 31 March 2014, five town 
drives have been completed in Oxfordshire, Plymouth, 
Sunderland, Bristol and Digbeth with more planned. 

Events and networking:
Each drive has included a high profile event to bring 
the sector together and to help raise the profile of 
social enterprises in the area and provide a significant 
networking opportunity. These events have taken place 
at key venues such as the Watershed in Bristol, the 
Eden Project in Cornwall, the National Glass Centre in 
Sunderland and Devonport Guildhall in Plymouth. All 
events have been very well attended usually attracting 
70-100 people. Members have been at the heart of the 
drives which we have sought to promote via social 
and traditional media. We have invited members to 
events and provided speaking opportunities. We have 
also organised ‘social safaris’ to showcase members 
and hear more about their success and challenges. 

The programme has also sought to involve the Social 
Enterprise Places in other networks and activity. For 
example, representatives from Oxford and Plymouth 
presented at the All Party Parliamentary Group for 
Social Enterprise on 23 February 2015, and many have 
helped disseminate the work of the Social Economy 
Charter campaign for the 2015 General Election. 

SEUK will act to improve in the 
following ways in 2015–16:

 – Establish a webinar series in 
consultation with members to 
provide even more access and 
reach to SEUK support 

 – Improve the visibility and clarity of 
SEUK start-up advice and referrals

 – Add further Buy Social procurement 
exemplars in new sectors of business 
and the social sector to increase 
opportunities for social enterprise

 – Expand Social Enterprise Places to have 
one in every region and nation of the UK

PLEDGES

Media coverage and 
political engagement: 
Excellent coverage has been achieved through 
media, especially on TV, radio, and regional press. 
SEUK has also secured political involvement at all 
political levels from council leaders to MPs and from 
Ministers to the Prime Minister. Examples include: 

• Prime Minister David Cameron has written 
supportive quotes and letters to regional editors

• Question raised by Nicola 
Blackwood MP in House at 
Cabinet Office questions 
highlighting Social 
Enterprise in Oxfordshire 

• Leader of Sunderland City 
Council, Paul Watson spoke at 
the flagship event in the city

• Cllr Penberthy, Cabinet Member 
for Cooperatives, Plymouth 
City Council gave the keynote 
speech at the Plymouth 
Social Enterprise Festival 

• Minister Ed Vaizey MP 
visited Oxford Wood 
Recycling in Didcot 

• Visit by Ian Hudspeth, Leader 
of Oxfordshire County Council 
to The Mix, Wantage

• Cllr Toni Letts, Croydon Cabinet 
Member for Regeneration 
chaired flag ship event

• Stephen Williams MP for Bristol West, Minister 
for Communities (former) spoke at Bristol event

The Places Programme has also attracted 
international interest. Places in Australia, Canada, 
Holland, Denmark and China have been in touch 
and are keen to explore this programme further. 

GOALS AND ACHIEVEMENTS
Last year, we set ourselves 
some areas to improve in

 – Goal: Ensure that support programmes 
and events are accessible and reach 
as many parts of the UK as possible

Response: We have improved, with all health 
programmes, Places and Big Potential 
work being outside of London; we have 
also piloted webinars to reach greater 
numbers. But there is still more to do. 

 – Goal: Undertake to deliver all non-London 
events through partners and members

Response: We have achieved this goal, 
working with a large range of local partners 
and networks to organise all our events 
and networking outside London.

supported by



POLICY & RESEARCH

Creating a better environment 
for social enterprises



Social Economy 
Alliance
With the aim of influencing the manifestos of the 
main UK-wide political parties ahead of the general 
election, we instigated and led the Social Economy 
Alliance (SEA), a pioneering collaboration of 
social enterprises, cooperatives, social investors, 
housing associations and social entrepreneurs. 

Alongside the core group of 26 partners and almost 800 
individual and organisational members, the Alliance 
undertook a significant amount of activity, including:

 – a wide-ranging and ambitious manifesto

 – an iconic media and 
communications campaign

 –  focused events at party conferences 
of the main parties

 – visits to social enterprises with 
prospective MPs and candidates

 – behind-the-scenes discussions 
with party manifesto leads

 – a Social Economy charter for 
candidates to sign up to

Some of the relevant figures include:

 – 1565 contacts with parliamentary 
candidates from SEA members

 – 239 Parliamentary candidates signed the SEA 
Charter from across the political spectrum

 – 781 members joined the Alliance

 – 95 mentions of social economy in 
mainstream party manifestos

The political face-swap advertising campaign 
which launched the Alliance’s manifesto was 
entirely crowdfunded and supported by the 
sector, and took over Westminster Tube Station 
in the week before party conferences. As a 
result, the launch was picked up by mainstream 
press including the Mirror, the Guardian, the 
Independent on Sunday, the Evening Standard, 
political press such as the New Statesman and 
The Spectator, and trade publications including 
Creative Review and Housing Excellence. This, 
in turn, led to a significant spike in people 
logging on to the Social Economy Alliance 
website and downloading materials.

Following the election, the Alliance members 
are currently deciding on what to do together 
next. The Alliance has proven that the sector is 
stronger together, can be bold in its ambition 
and communications, and can mobilise 
significant numbers and resources. All of 
which should build our collective confidence 
in advocating and making the case for a 
fairer society and a more social economy.

PLEDGES

Last year, we set ourselves some 
areas to improve in:

 – Goal: Undertake better research on 
social value to inform all sectors

Response: We produced Communities 
Count with partners, the most rigorous 
research to date on social value. 

 – Goal: Continue to improve awareness, 
uptake and implementation 
of the Social Value Act

Response: We held the Social Value Summit, 
the biggest conference on the subject, 
continued to work with local authorities and 
healthcare commissioners on the ground, 
and worked with national government on 
awareness and implementation directly.

 – Goal: Collate good practice on 
social value to share learning and 
influence implementation

Response: We created the Social Value Hub 
where anyone can upload resources and case 
studies, and we continue to capture case 
studies from our own work in this field.

 – Goal: Get policies benefiting social 
enterprise taken up in political party 
manifestos ahead of the General Election

Response: There were 95 social 
economy mentions within the various 
political party manifestos.

 – Goal: Conduct research into 
exporting social enterprises to 
understand this market 

Response: We did this, supported the British 
Council, delivering a report in November 2014.

Policy
We work with government to make sure regulatory and legal 
frameworks are effective for social enterprises and that government 
is doing all it can to help support our sector. With power increasingly 
devolved, our aim is to influence politicians and decision-makers at 
all levels who set the environment within which social enterprises 
operate. Rooted in the direct experience of social enterprises 
and powerfully supported by our research, our influencing work 
is designed to affect change at all tiers of government.

While it can be difficult to judge the long-term influence 
and impact of some policy work, here are a few of the 
main activities and achievements of the last year:

The Social Value Act 
The Social Value Act 2012, an idea contained in our 
2010 manifesto and enacted in the last Parliament, 
is enabling public sector commissioners to make 
significant improvements in how they spend public 
money. It has already helped catalyse a range of positive 
activity, incorporating social and environmental 
considerations more fully into commissioning 
and procurement across different sectors.

SEUK would like the Act to be strengthened and 
extended – and we convened members to feed into 
Lord Young’s Review of the Social Value Act, which 
reported in 2015. Lord Young also spoke at the Social 
Value Summit, sharing his thinking and learning. The 
Review included a number of proposals to strengthen 
the Act in practice if not in law, including building more 
consensus and consistency around measurement, and 
creating a health and social value steering group to give 
clearer national guidance to that sector. SEUK is an 
expert partner to these and other emerging initiatives.

As mentioned earlier, SEUK also produced Communities 
Count, the leading piece of research to date on social 
value, which surveyed 200 local authorities and housing 
associations and demonstrated clear evidence that social 
value can deliver cost savings, innovation, improved 
community relations and more; and that social enterprise 
is a key route to delivering social value at a local level.

Procurement regulations
SEUK has also had some influence over the new EU 
Directive on procurement, working with partners from 
Co-operatives UK and Social Firms England to help shape 
the new laws. This law has now been transposed into 
UK law through the UK Government’s Public Contract 
Regulations 2015. Amongst other aspects, this allows 
commissioning authorities to reserve contracts in certain 
circumstances for up to three years to social enterprises 
which meet certain criteria (known as the ‘mutuals 
reservation’). This groundbreaking law for the first time, 
therefore, allows commissioners to run competitive 

processes which directly favour social enterprises. The 
new Directive is also much more strongly aligned to the 
Social Value Act, supporting social and environmental 
considerations being taken actively into account.

Core policy activity
Amongst a great volume of policy work, the 
SEUK team have worked closely with:

 – Department of Health and NHS England 
to ensure that social value is incorporated 
in commissioning, and that social 
enterprises have a fair playing field

 – Cabinet Office to promote Buy Social 
and Social Saturday, and influence 
social investment developments

 – Department of Business, Innovation & 
Skills to ensure social enterprise is part 
of the Britain is Great campaign, and to 
encourage more social enterprise export

 – maintained the All Party Parliamentary 
Group on Social Enterprise, in order to raise 
awareness, understanding and discuss key 
issues with policymakers and parliamentarians

Social Investment
Access to finance remains the biggest challenge for 
SEUK members, particularly with regard to smaller 
amounts of higher risk, unsecured investment. We 
welcomed the announced strengthening of the Social 
Investment Tax Relief in the Autumn Statement last year, 
something we had campaigned for throughout the year. 

More broadly, SEUK has taken the messages from its 
members and the evidence from its research to make 
the case, publicly and behind the scenes, that the social 
investment market has not been working in its current 
form. In part, this has led to initiatives aimed at smaller 
organisations and with finance that is more suitable and 
appropriate – Big Potential and the new Access Foundation 
can both be seen as interventions established specifically 
to respond to the needs and demands of the social sector. 

SEUK also continues to chair and provide 
secretariat for the Social Investment Forum.

SEUK will act to improve in the 
following ways in 2015–16:

 – improve awareness and 
implementation of the Social Value 
Act so it makes a difference on the 
ground to more social enterprises 

 – push for more navigability, 
accessibility and transparency 
in the social investment 
market, so that it works better 
for all social enterprises

 – promote the work of social 
enterprises internationally to open 
up those markets more consistently

GOALS AND ACHIEVEMENTS



COMMUNICATIONS

Spreading the message 
about social enterprise



GOALS AND 
ACHIEVEMENTS

 The Buy Social 
Campaign
The Buy Social Campaign is SEUK’s 
flagship campaign that aims to 
build markets for social enterprises 
amongst the general public as well 
as the private and public sectors. 
It challenges all of us to think 
about where we buy our goods and 
services from and the social impact 
of our purchasing decisions. 

Last year we built on the successes 
of the previous year, which saw the 

launch of the Buy Social Directory 
and supply chain guide, by launching 
the inaugural Social Saturday, 
consolidating the buy social message 
further into our business development 
work and by continuing to raise 
awareness of the campaign both 
online and through social media. 

Social Saturday
September 13th 2014 marked the UK’s 
first Social Saturday, a day to celebrate 
and buy from social enterprises, 
which reinforced the messaging 
behind our Buy Social Campaign 
and encouraged people to use their 
spending power to make a positive 
difference to the world we live in. 

The day was endorsed by Prime 
Minister David Cameron and was 
run with support from the Cabinet 
Office. Throughout the country social 
enterprises opened their doors to 
the public with events including a 
“harvest day” at a Bristol Community 

Farm, a book sale in Plymouth, a 
retro market in Birmingham, and 
special Buy Social cocktails at a 
London social enterprise restaurant. 
Several politicians also made visits 
on the day, which helped generate 
local media coverage and raised the 
profile of the social enterprises.

In total 10,305 tweets were sent using 
#SocialSaturday with a total reach of 
over 14 million; prominent tweeters 

included Jamie Oliver and 
Number 10 Downing Street. 
The Social Saturday website, 
launched in the run up to the 
day itself, included a social 
enterprise marketplace 
which featured 57 consumer-
facing social enterprises. 

Parliament 
Buys Social
A year after the Speaker of the 
House of Commons vowed to 
“put Buy Social at the heart 
of Parliament”, the House 
of Commons and House of 
Lords were accredited as 

‘Buy Social’ organisations by Social 
Enterprise UK. This recognised 
that Parliament has incorporated 
social enterprises into its supply 
chains, and considers added social 
and environmental value when 
procuring goods and services. 
The parliamentary reception 
recognising this achievement 
was attended by Nobel Laureate 
Professor Muhammad Yunus. 

Media 
Coverage 
In 2014-2015 we achieved 348 media articles referencing 
our work, a decrease on last year’s 416, but with 
a stronger reach into local and trade press than 
previously. Social Saturday was covered in 13 national 
and 54 regional media articles, whilst there was a huge 
spike of attention in September 2014 as the Social 
Economy Alliance manifesto launch saw a rise in press 
coverage of 210% compared to the previous year.

Headlines 
Moving beyond left 
and right could save 
the public sector 
The Guardian, 08/09/14

Jamie Oliver and David Cameron join 
forces to celebrate social enterprise 
The Telegraph, 11/09/14

Corporate power only 
serves the interests of 
those at the top 
The Guardian (Letters), 15/12/14

Open data initiative a 
‘game changer’ for the 
social enterprise sector  
Public Sector Executive, 24/02/15

David Cameron says Sunderland 
is a ‘beacon of social enterprise’ 
The Journal (North East), 08/12/14

Plymouth praised as among 
UK’s top social enterprise hubs 
The Herald (Plymouth), 26/11/14

PLEDGES
SEUK will act to 
improve in the following 
ways in 2015–16:

- expand the scope and 
reach of the Buy Social 
campaign, with more meet-
the-supplier events and 
sector-by-sector relationships

- expand the reach and 
coverage of Social Saturday 
through increased working 
with members, Places 
and other partners 

FOLLOWERS: 34,552 (March 2015)
 26,000 (March 2014)
 16,190 (March 2013)
 7,719 (March 2012)
 3,345 (March 2011)

Web and Social Media 
www.socialenterprise.org.uk 

364,362 visits 

245,007 unique visits (19,980)

5.61% increase from 2013-2014 (up 19,358) 

The number of times SEUK 
publications were downloaded 
during the year, with the most 
popular being the Start Your Social 
Enterprise guide and the Social 
Enterprise Explained publication. 

10,000+

Last year, we set ourselves 
some areas to improve in

 – Goal: Increase our Twitter 
followers to 40,000

Response: We didn’t quite get 
there, increasing to 34,552. 

 – Goal: More joint working with 
home nations’ and international 
social enterprise organisations

Response: We have worked more closely 
with our home nations colleagues on 
joint bids, campaigns and to support 
policy work. We have begun to work 
with our equivalents in Europe and 
the world in a more systematic way, 
including licensing Buy Social.

 – Goal: Expand and build the 
Buy Social campaign

Response: We have done more, including 
signing up Johnson & Johnson to a 
new brokerage scheme, and working 
with several more companies on 
opening up their supply chains. 
Other aspects of the campaign have 
been expanded and built up. 



The Social 
Enterprise 
Awards
The annual Social Enterprise Awards took place at LSO 
St Luke’s on November 26 2014. The Awards celebrate 
the social enterprise movement, spread the message 
about best practice in the sector, and recognise the best 
in their field. As with the previous year, the Awards were 
coordinated and run in partnership with colleagues in the 
home nations: Social Enterprise Northern Ireland, Social 
Enterprise Scotland and the Wales Co-operative Centre. 

New to the 2014 Awards was the Social Enterprise 
Women’s Champion Award which recognised women 
working in the senior leadership team of a social 
enterprise who have achieved excellence but also 
inspired and empowered other women to achieve.

Once again the media partner for the 2014 Awards was 
The Independent on Sunday, who covered the event which 
focused on working with the press for shortlisted social 
enterprises. For the third year running, the Awards were 
hosted by Sue Perkins. Winners were from throughout 
the UK including the Upper Kelvin Valley, Gwent, London 
and Salford. All those who attended received a social 
enterprise goody bag, and the trophies were made in 
combination by Welsh and Scottish social enterprises, 
and supported by Social Investment Scotland.

The Winners were:
Overall Social Enterprise of the Year 
(Sponsored by RBS) 
Divine Chocolate

One to Watch 
(Sponsored by the British Council) 
Monwel Ltd

Social Impact Award 
(Sponsored by PwC) 
Furnishing Lives (FRC Group)

Buy Social Market Builder Award 
(Sponsored by Exterion) 
City of London Corporation

Investment Deal of the Year 
(Sponsored by The Co-operative Bank) 
Ethex (investor) + PEC Renewables (investee) 

Health and Social Care Enterprise 
(Sponsored by Bates Wells Braithwaite) 
Social adVentures 

Consumer Facing Social Enterprise 
(Sponsored by Johnson & Johnson) 
Belu

Education, Training and Jobs Social Enterprise of the Year 
(Sponsored by Wates Group) 
PM Training

Environmental Social Enterprise of the Year 
(Sponsored by SITA)  
Kilsyth Community Market Garden t/a Kelvin Valley Honey

Inspiring Youth Enterprise Award 
(Sponsored by Real Ideas Organisation)  
Firstport & IceCream Architecture

Social Enterprise Women’s Champion  
(Sponsored by Santander) 
June O’Sullivan MBE, London Early Years Foundation (LEYF)



Spreading 
the Message 
Internationally

Along with hosting many trade delegations to the UK, SEUK 
has been involved in engaging with international partners to 
share good practice and raise awareness of social enterprises. 

Exporting Social Enterprise
In November, SEUK published the ‘Exporting Social 
Enterprise’ report in partnership with the British 
Council. The report starts to build more of an evidence 
base and greater insight into where social enterprises 
are exporting, which sectors it is growing in, and what 
sort of support is needed for more of this to happen.  

 

Bulgaria
Over the course of the year, SEUK delivered 
an EU funded project in Bulgaria developing 
the infrastructure for the country’s nascent 
social enterprise sector. This included building 
on the UK experience to help present a road 
map to government and the social enterprise 
sector on how it could develop going forward 
and the support it would require to do so. 

Green and Blue Futures (UK, 
Ireland, France, Belgium)

The Green & Blue Futures project is a multi-partner 
initiative with partners across north-west Europe to 

develop a strategic framework for growing the role of 
the social economy in green and blue infrastructure; and 

ultimately to inform European Strategy & Policy. SEUK 
delivered a methodology report on how to measure 
outcomes in June 2014, and were commissioned in 

February 2015 to deliver the final project report.

Skills for Social Entrepreneurs 
programme (China) 

Delivering a series of online dialogues as 
well as direct training to participants across 
China. Dan Gregory, our Head of Policy, was 

also in China with the British Council talking 
about social investment in December 2014. 

Bangladesh
SEUK attended a conference in 
Bangladesh and shared knowledge 
and expertise on social enterprise. 
These led to discussions with the 
Governor of the Bank of Bangladesh 
about creating the right conditions to 
attract socially conscious investment into 
Bangladesh while ensuring the balance 
of interests favoured social enterprises 
and communities inside the country.

Social Enterprise World Forum 
In Peter Holbrook’s second year as chair of 
the organizing committee, the 2014 World 

Forum took place in Seoul, South Korea 
attracting delegates from 50 countries.

EU
To represent members at a European 
level, Peter Holbrook has attended 
a variety of events and meetings in 
his role as a GECES expert to the 
European Commission across the EU.

Cananda
Buy Social Canada launches.

Jamaica
The event launching the country’s 
Social Enterprise Boost Initiative 
was opened by SEUK’s CEO, Peter 
and the Chair of the SEUK board, 
Claire Dove OBE DL. They continue 
to provide strategic support to 
Jamaica’s emerging sector. 

Washington
Our Director of Business & 
Enterprise Charlie Wigglesworth 
attended a British Council 
convened event in Washington 
DC in December 2014 bringing 
together social housing and social 
enterprise providers from the UK 
(including a number of members 
and Alliance members) to compare 
with their equivalents in the US. 

Australia 
Buy Social licensed to Australia.

Myanmar
Peter Holbrook accompanied 
professor Muhammad Yunus 
as part of a British Council 
delegation to Myanmar. 
We were there to talk to the 
Myanmar Government about 
the role of social enterprise 
in building sustainable 
economic models that create 
local opportunity, value 
and shared prosperity.



INSIDE SOCIAL 

ENTERPRISE UK



Inside Social  
Enterprise UK
We continue to work hard to make Social Enterprise 
UK the best social enterprise it can be, and this 
also means looking at ourselves – as an employer, 
as a purchaser, and as a contributor to society. 
SEUK maintains its Living Wage accreditation and 
fair internships policy, as in previous years.

 
Our People
As of April 2015, there were 19 staff employed by SEUK 
in a total of 18 full-time equivalent roles.The team are 
hugely committed, talented and productive – and also are 
passionate about improving  
SEUK and the impact it has.

As in previous years, we conducted an anonymous 
staff survey to gather feedback to help us improve our 
practices, and learn as an organisation. We also want 
to understand the effect that SEUK has on its staff, 
and the effect the staff have on the world of social 
enterprise. The main statistics and findings follow 
(based on the responses of 16 members of staff):

Last year, we set ourselves 
some areas to improve in

 – Goal: Add information about 
the volunteering policy to new 
staff induction and brief line 
managers to promote take-up

Response: We have added this to the 
induction process, but take-up is still lower 
than it could be and we will work with 
the team to promote this opportunity. 

 – Goal: Take action to improve the 
physical work environment

Response: We reviewed the hotdesking 
policy with the team, bought new 
desks and got an ergonomic working 
professional in to advise the team.

GOALS AND 
ACHIEVEMENTS

 
Staff Survey results: 

20% are on the board of a social enterprise

27% volunteer or work for a social enterprise

33% volunteer for a charity

7% mentor a social entrepreneur

Do you agree with these statements?

SEUK operates in a way that is transparent to its staff

88% yes       6% neither/nor    6% no

Internally, we have an enterprising culture

81% yes      19% neither/nor   0% no

I have a good work-life balance

94% yes       7% neither/nor   0% no

1 Senior leadership team member is non-white

25% 

are Female and 75% are male

SEUK’s pay ratio 

2.47:1



24 or Younger

African

Our People*

25 - 34

35 - 44

45 - 60

50%
MALE

50%
FEMALE

White European

Asian

*over the period 1 April 2014 - 31 March 2015 

Our Board

The Social Enterprise UK board is made up of social enterprise 
leaders representing the full range, diversity and scale of the social 
enterprise movement. They come from across the country and 
from across industry sectors. Any member of SEUK can stand 
for election to the board when positions become available.

Board members in this year:

Claire Dove OBE DL: Chair, SEUK 
Blackburne House, Chief Executive

Peter Holbrook CBE: Chief Executive, 
Social Enterprise UK

Andrew Croft: Chief Executive, CAN

Dave Dawes: Managing Director, 
Nurse First CIC

Karen Lowthrop MBE: Chief Executive, 
Hill Holt Wood

Caroline Mason CBE: Chief Executive, 
Esmee Fairbairn Foundation

Dai Powell OBE: Chief Executive, HCT Group

Jo Ransom: Founding Director, 
Social Enterprise East of England

Mark Sesnan: Managing Director, GLL

Liz Allen: Director of the Connectives, Connectives

Will Nixon: Chief Executive, Aspire Group

Gerry Higgins: Chief Executive, CEIS

5 members of the board (42%) are female; 7 (58%) are male. 92% are 
white and 8% Black British. Board members represent social enterprises 
from Liverpool, Peterborough, Lincolnshire, Manchester as well as 
those operating nationally like CAN, GLL, CEIS, Connectives, Aspire 
and HCT Group. Steve Wyler OBE stepped down after serving out 
his term, having made a significant contribution as Vice-Chair.



Our Operations: 
SEUK remains committed to embodying the Buy Social 
campaign in our own supply chain and buying from our 
members and the social enterprise movement wherever 
possible. In total, across the organisation on spend over 
£1000 with suppliers, SEUK spent a total of £959,385 of 
this £447,406 was spent with social enterprises [47%].

Current social enterprise suppliers at SEUK include:

 – insurance

 – HR

 – design and print

 – event management

 – venues and catering

 – coffee, chocolate, water

and many more

The Social Enterprise Awards again embodied this 
Buy Social spend with the following suppliers:

Fuse Events: Event Management / AV / Staging

LSO St Luke’s: Venue

Brigade: Catering

Supply Shack: Goody bags

Impact Arts & Cre8: Trophies

Clarity: Soap / Handwash

Divine Chocolate: Chocolate

Belu Water: Water

Mediorite: Photography

Two Fingers Brewing: Beer

SEUK spent £59,762.50 on social enterprise 
suppliers at the 2014 Social Enterprise Awards

Environment:
SEUK fully believes in a triple bottom line and that all 
social enterprises should consider their environmental 
impact. We remain fortunate to be in an office building 
with environmental features, and we have maintained 
policies to reduce our environmental impact, including:

 – Low energy lights on automatic sensors

 – A taxi account with Climate 
Cars (hybrid vehicles)

 – Cycle-to-Work policy

 – New more energy and ink-friendly printer

Accounts:
Below is a summary of SEUK’s accounts for the 2014/2015 financial year with a summary 
of the previous years’ accounts for readers to track our financial performance. 

Social Enterprise Coalition CIC (Trading as Social Enterprise UK)
Income and Expenditure Account
Year ended 31 March 2015

Notes 2015 2014
£ £

Income
Grants 2 368,828 750,656
Restricted grants 3 187,729 -
Membership income 293,170 224,779
Contracts & consultancy 603,097 321,454
Sponsorship, conferences and events 202,849 347,752
Products and services 4,676 -
Other income 51,069 30,435
Interest receivable 324 404

1,711,742 1,675,480

Expenses
Staff 825,296 803,699
Contractors 551,231 549,947
Administration 141,805 93,195
Promotion 95,817 73,343
Premises 44,968 41,852
Communication 9,422 10,026
IT maintenance and small 
office equipment

15,384 22,859

1,683,923 1,594,921
 

Surplus on ordinary 
activities before taxation 4 27,819 80,559
Tax on interest receivable 7 (65) (81)
Surplus for the financial year 11 27,754 80,478

Social Enterprise Coalition CIC (Trading as Social Enterprise UK)
Balance sheet 
as at 31 March 2015
£ Notes 2015 2014
Fixed assets
Tangible assets 8 1,648 2,248

Current assets
Debtors 9 128,254 326,521

Cash at bank and in hand 337,622 412,867
465,876 739,388

Creditors amounts falling 
due within one year

10

(131,442)
(433,308)
Net current assets 334,434 306,080
Net assets 336,082 308,328
Capital and reserves
Income and expenditure account 11 336,082 308,328

336,082 308,328

GOALS AND ACHIEVEMENTS
Last year, we set ourselves 
some areas to improve in

 – Goal: Work with on-site 
teams to improve recycling 
and recycling data

Response: We have struggled to make 
progress with the managers of our office 
building on improving recycling, though we 
have improved the way this is done internally.

 – Goal: Assess meaningful 
offsetting options

Response: We have consulted with leading 
environmental members about their 
offsetting policies and wider best practice, 
and are set to introduce our own in 2015-2016.

 – Goal: Conduct a simple, 
proportional environmental 
audit to inform improvements

Response: We didn’t achieve this in the year, 
but have applied successfully for funding 
for an eco-audit, which will be undertaken 
in the next 6 months. This should deliver 
clear actions and benchmarks for SEUK 
and useful resources for SEUK members.


